How To Evaluate Your PSA
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PSA Evaluation

TV PSA DAYPART USAGE
75% Used in Best Dayparts
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Rationale

* Shows you are reaching the right audience

Shows where/when you are getting exposure

Provides basis for making corrections
Validates success of your PSA program
Reinforces organizational mission

Helps you keep your job
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PSA Evaluation

PSA CAMPAIGN Valldatlng SUCCessS

Values by Media Type

 Values

» Usage by airplays

» Usage In top markets
» Usage by daypart

» Gross impressions

» Audience feedback

* Return on investment
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PSA Evaluation

Reinforcing mission

» Stimulating response

* Changing attitudes/behavior
* Greater awareness

* Encouraging volunteers

* Promote special events

* Fund raising
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PSA Evaluation
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Data sources

* Nielsen
* SRDS
e CiIsions

» OQutdoor companies

e Affidavits

 Bounce-back cards

* Phone surveys
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PSA Evaluation

Methodology by medium

» Broadcast TV

* Nielsen SIGMA™

 Audio fingerprint technology

» Complete geographic coverage
* Complete daypart coverage
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PSA Evaluation

// Z’ Methodology by medium
C@ p[ - Cable TV

g il vl * Nielsen does not monitor
sl S * Bounce-back cards
American Academy of Dermatology Eg: E:; E E ® Aﬁi d avit S
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PSA Evaluation

Methodology by medium
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DSA Dlgjhjl Broadcast TV

;,i; GOODWILL COMMUNICATIONS

* Promotion
NAB lf{rr- J%FGT * Post on NAB Spot Center
PUBLIC SERVICE EMNTER ..
* Post on PSA Digital
Operation@)Smile * Storyboard/newsletter

TV PSA “OPERATION SMILE"” :30

* Blast emalls
- Network outreach

foat)

Broodcosters

CAFE

BRINGING HAPPINESS TO

FAMILIES ONE SMILE AT A TIME
Operation Smile Changes Lives
Around the World
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PSA Evaluation

Methodology by medium

» Qutdoor
» Data from outdoor companies
* Proof of performance photos
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PSA Evaluation
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Reporting procedures
user Name: [ F=ssvero: [N

* Client portal access
enve campaions N » Goodwillcommunications.com

| - » Enter user name and password

HaRas i » Select title of campaign to view

CablePak
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“ Executive Summary
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PSA Evaluation
- Report types

,,.ﬁ * Executive summary

« Campalign snapshot

» Data refreshed weekly
» Auto-emailed to clients

Executive Summary Report
AMERICAN ACADEMY OF ORTHOPAEDIC SURGEONS
STATES CITIES DMAS STNS/PUBS PLAYS VALUE GROSS IMP.

SIGMA USAGE (TV) 50 195 146 362 20837 7612563 847072567
BRC-TV 12 17 15 17 2483 1807203 0
CABLEPAK 20 37 28 38 528 229770 920233
TOTAL TV 20 232 189 407 30848 0949536 847992800
RADIO BRC USAGE 42 125 n 191 21449 831008 1137756
TOTAL RADIO 42 125 n 191 21449 831008 1137756
TOTAL PRINT 30 112 -1 148 1328 797688 14984357
TOTAL OOH 17 74 26 il 135 815502 373193173
GRAND TOTAL 20 330 182 822 23760 12393734 1237308086
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PSA Evaluation

V¥ YANGAROO: Report types
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* National TV network report

BEL )i e-. - Isolates network usage
2. FRIENE - Validates network outreach
[T
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PSA Evaluation

Yv Repoits Report types

Network Usage Report
 Broadcast TV
 Most dominant medium
11 different reports

Sigma Only Summary

Sigma Current Month and YTD
Sigma Usage by Day Part
Sigma Usage By Station

Sigma Usage By Title

TV BRC Summary

TV BRC Usage By Station

TV BRC Usage By Title

TV State Summary

K

4
v

Usage Map By State "

B

;-( GOODWILL
CReANICIcN




PSA Evaluation

Report types

» Broadcast TV
» SIGMA local station report

Sigma Usage by Station
TOTAL PLAYS & GROSS IMPRESSIONS BY STATIONS

DMA

RANK 5TN AFF CITY 5T SPOTS TFDL-E‘!L'I'LS TOTAL VALUES GROSS IMP.

10 15 20 30 60
202 KINP IND North Pole Al a 27 0 21 1 49 4782 35665 -
45 HTTO IND Birmingham AL 0 103 0 71 2 181 2546 415538 -
100 EMYA MET Fort Smith AR 0 1] 0 42 481 523 104416 1942557 -
12 QFPH IND Flagstaff AL a 102 0 &9 2 173 11780 18835934 -
70 OUVE Tucson AL a 108 0 72 2 182 29491 274028 -
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PSA Evaluation

VOA"HELPING KIDS" TV PSAUSAGE BY 2 ET

DAYPART
55% OF PSAs AIR IN BEST DAYPARTS OEF

= | Report types

» Broadcast TV
» SIGMA daypart report

@ LN

1%

2% 10%

Sigma Day Part

g:;:'“ STN  AFF CITY ST  SPOTS Media Value

EM DT EF PT LE LN
202 KINP  IND North Pole K 49 0 0 3603 1179 0 0
45 HTTO IND  Birmingham AL 181 0 9546 0 0 0 0
100 KMYA  MET Fort Smith AR 523 37648 18512 12688 8216 14768 12584
12 QFFH  IND Flagstaff AZ 173 7695 4085 0 0 0 0
70 OUVE Tucson AZ 182 6242 3249 0 0 0 0
6 KTSF  IND Brisbane cA 274 6695 0 2145 2600
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PSA Evaluation

Report types

* Demographic report
* Teens 12-17
* Adults 18+

* Adults 25-54
* Adults 55+
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PSA Evaluation

TOTAL PLAYS, VALUE & GROSS IMPRESSIONS BY STATE

Report types

' Mmo® .. ° Geographic coverage
- -  EXposure by state
[ * By level of usage

B # of Plays: 3475
Yalue: $1,091,950.00
# of Imp: 5897770
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PSA Evaluation

Report types

* Benchmark report
* Client vs standard

TV PSA BENCHMARK COMPARISONS

MONTHG
MONTHS

MONTH4
MONTH3
MONTHZ2

MONTH?1

S0 $50 $100 $150 $200
*In thousands O CLIENT * B BENCHMARK
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PSA Evaluation

PSA PARAMETERS
oF PERFORMANCE | Report types

Client Value Compared to
Benchmark

TV Network vs Overall Usage

» Key trends analysis

Usage by TV Daypart * 14 parameters
Usage by Spot Length
Usage by DMA (Market Size) r ]
: NIA SENIOR HEALTH WEBSITE VISITS
Usage by Demographics 60,000 ADDITIONAL HITS DURING PSA LAUNCH
(6 Subsets ) 300 000 = =
Usage by Media Type ““
200,000 /
Response Tracking
(Website visitations/Phone 100,000 ‘ﬁ‘r t\gnﬂ N
calls) 2 N Stltme-.qn Agmg
Geographic Tracking NOV JAN 08 ) Y S.-.
- ‘07 APR
(Mapping) arr QTR 08 J Lc,;léY
Usage by Chapters QTR
Usage by Radio Format -

(Types of Audiences Reached)

Usage by Specific Types of
OOH venues (Airports, Malls,
Transit, Billboards)
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PSA Evaluation

r , Merchandising data

* Non-profit board
* Donors

* Media

e Senior staff

“Evaluation itself is a meaningless
exercise...it Is what you do with
the data that matters.”

Bill Goodwill
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