
How To Evaluate Your PSA



PSA Evaluation

Rationale
• Shows you are reaching the right audience

• Shows where/when you are getting exposure 

• Provides basis for making corrections

• Validates success of your PSA program

• Reinforces organizational mission

• Helps you keep your job



PSA Evaluation

• Values

• Usage by airplays

• Usage in top markets

• Usage by daypart

• Gross impressions

• Audience feedback

• Return on investment

Validating success



PSA Evaluation

• Stimulating response

• Changing attitudes/behavior

• Greater awareness

• Encouraging volunteers

• Promote special events

• Fund raising

Reinforcing mission



PSA Evaluation

• Nielsen 

• SRDS

• Cisions

• Outdoor companies

• Affidavits

• Bounce-back cards

• Phone surveys 

Data sources



PSA Evaluation

• Broadcast TV

• Nielsen SIGMA™

• Audio fingerprint technology

• Complete geographic coverage

• Complete daypart coverage

Methodology by medium



PSA Evaluation

• Cable TV

• Nielsen does not monitor

• Bounce-back cards

• Affidavits

Methodology by medium



PSA Evaluation

• Radio

• Nielsen limited monitoring

• Bounce-back cards

• Non-redundant reporting

Methodology by medium



PSA Evaluation

• Promotion

•  Post on NAB Spot Center

•  Post on PSA Digital

•  Storyboard/newsletter

•  Blast emails

• Network outreach

Broadcast TV



PSA Evaluation

• Outdoor

• Data from outdoor companies

• Proof of performance photos

Methodology by medium



PSA Evaluation

• Client portal access

• Goodwillcommunications.com

• Enter user name and password

• Select title of campaign to view

Reporting procedures



PSA Evaluation

• Executive summary

• Campaign snapshot

• Data refreshed weekly

• Auto-emailed to clients

Report types



PSA Evaluation

• National TV network report

• Isolates network usage

• Validates network outreach

Report types



PSA Evaluation

• Broadcast TV

• Most dominant medium

• 11 different reports

Report types



PSA Evaluation

• Broadcast TV

• SIGMA local station report

Report types



PSA Evaluation

• Broadcast TV

• SIGMA daypart report

Report types



PSA Evaluation

Report types

• Demographic report

• Teens 12-17

• Adults 18+

• Adults 25-54

• Adults 55+



PSA Evaluation

• Geographic coverage 

• Exposure by state

• By level of usage

Report types



PSA Evaluation

• Benchmark report

• Client vs standard 

Report types



PSA Evaluation

• Key trends analysis

• 14 parameters 

Report types



PSA Evaluation

• Non-profit board

• Donors

• Media 

• Senior staff

“Evaluation itself is a meaningless

exercise…it is what you do with

the data that matters.”

Bill Goodwill 

Merchandising data


