How To Distribute Your PSA
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Overall Campaign Plan

Local Follow-up Phase
* Review evaluation reports
- Contact local media
- Review reports to check usage

)

Evaluation Phase
« Share data with the field
- Show areas where coverage is
weak or non-existent
 Take action to correct weakness

National Office
» Overall Implementation Plan
« Select Producer/Distributor
« Parther Engagement Plan
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* Promotion

Distribution Phase
- Develop media plan
 Replication/Packaging
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- Post distro reports to client portal r\

* Develop local media plan
» Present materials to local media

Implementation Phase
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bSA Distribu

o . Select a Distributor
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tmg & gt Get a written proposal
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* Cost estimate
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~ A Distribut

PREVIOUS TV PSA USERS BY FREQUENCY
Nearly Half are Heavy Users

B>0<1é6 WE>15<26 [O»>25<50 W>50<75 MW>75<100 W 100+

Media Plan

» Create a budget

* Include most important media
* According to value generated
* Reaching primary audiences
* Previous usage

TV

 Broadcast and cable?
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SSA Distribut
Qk@ Broadcast TV

CNBC
| )[ * Networks
pa 2 * Broadcast networks
e * Cable networks

AffiCaﬂ American - ° Promotional tactics

. NATIONAL . Local statipns
GEOGRAPHIC * Quantity

* Geographic coverage
II v

PUMPTOP
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DSA Dlgjhjl Broadcast TV

;,i; GOODWILL COMMUNICATIONS

* Promotion
NAB lf{rr- J%FGT * Post on NAB Spot Center
PUBLIC SERVICE EMNTER ..
* Post on PSA Digital
Operation@)Smile * Storyboard/newsletter

TV PSA “OPERATION SMILE"” :30

* Blast emalls
- Network outreach

foat)

Broodcosters

CAFE

BRINGING HAPPINESS TO

FAMILIES ONE SMILE AT A TIME
Operation Smile Changes Lives
Around the World
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DIGITAL DISTRIBUTION R B ro a.d CaSt TV

SCHEMATIC SaeateFosa !

» Digital distribution/push tactic

* Via Extreme Reach
 Sent to the cloud

* Sigma encoded digital files
* Storyboard/newsletter in .pdf format
* Traffic instructions
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Broadcast TV

* Digital distribution/pull tactic

* Via PSA Digital platform
e * View the PSAs

/‘

Pl TR o * Download broadcast quality spots
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* Campaign/client background

Downloads
Simple Safety Steps :30 (HD MOV) 329 MB

Simple Safety Steps :30 (Apple Pro Res) 946 MB

Simple Safety Steps :30 (MOV) 18.7 MB
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Simple Safety Steps :30 (Apple Pro Res) 266 MB
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Cable TV
. CablePAK™

* Shared reel distribution model
 Distributed in spring and fall

* Includes newsletter/storyboards
* Very cost effective
* Excellent ROI
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RADIO PSAs :60 &:30s

Radio

» Conventional hard copy model
* Flex mailer packaging concept
* Distributed to 3,500 stations
* 50 national networks
* Target by audience
* Nielsen and BRC evaluated data

FORMAT

Adult Contemporary
African- American/Urban
Middle-of-the-Road
Ca&W

Religious

TOTAL

COUNT
1,025*
400

500

&7 5"
*00
3500

AUDIENCE
Teens to 40
All Ages African-American

All Ages All Demographics
All Ages-Rural
All Ages All Demographics S
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* Very unigue medium
* Distribution is budget-driven
* Can target by audience/market
* Reaches people where they work/live/play

* Photos for proof-of-performance
ety Complete evaluation

' ‘<-‘-lju$t jolngd the . s Ty
% ““ millions retiring online

REENINRERARETrY S

o, GOODWILL

COMMUNICATIONS

PSA Distsbutiony Packoging/Evaluation



Place-based media
» Retall stores/shopping centers
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Place-based media

» Retall stores/shopping centers
» Sports stadiums
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Place-based media

» Retall stores/shopping centers
» Sports stadiums
» Parking lots
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PSA Distribution

M Place-based media

Gates 1522 =)

é' * Retail stores/shopping centers
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S .-t;j“’% * Sports stadiums
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A Distributi

Place-based media

» Retall stores/shopping centers
» Sports stadiums

» Parking lots

*» Airports

* Gas pumps
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A Distributi

Place-based media

» Retall stores/shopping centers
» Sports stadiums

» Parking lots

*» Airports

* Gas pumps

» Schools
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A Distributi

Place-based media

» Retall stores/shopping centers
» Sports stadiums

» Parking lots

*» Airports

* Gas pumps

» Schools

* Physicians’ offices
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A Distributi

Place-based media

» Retall stores/shopping centers
» Sports stadiums

» Parking lots

*» Airports

* Gas pumps

» Schools

* Physicians’ offices

* Transit stops/venhicles
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PSA Distribution

Place-based media

» Retall stores/shopping centers
» Sports stadiums

» Parking lots

* Airports

* Gas pumps

» Schools

* Physicians’ offices

* Transit stops/vehicles

* Roads/highways
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~ A Distribut

&NE. =uncs Reaching minorities

Lifestyle & Entertainment Telev

 African-Americans
* TV networks

* Radio (urban/jazz formats)

* |nner city outdoor

AMERICAN URBAN

NET Wa@ R K
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X V{(‘ Reaching minorities

vunoomax azteca Hispanics

N A * TV networks

Q-E;f;r:‘fl l\ ' ko, §= :

'vestfelloTV * | ocal stations
Va4

* Radio (Spanish format)

M@‘ J0s |
de * |nner city outdoor

UNIVISION UNIMAS TELEMUNDO
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(1T Tube Internet

* Banner ads
* You Tube
» Custom apps

COODWILL

usda know your wattage youtube 60
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eV oDIle platforms
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ST
el B . Custom cell phone app

o
ﬁ * Wrote/produced radio PSAs

* Distributed to stations in wildfire areas

Text “WILDFIRES” * Acted as liaison between CTIA and Red Cross

To Make Red Cross * Evaluated campaign impact

Donation
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Click on your state to see Distribution list

Station Distribution List

Distribution reports

» Posted to client portal

* Click on Distribution Report

* Click on state to review detailed lists
» Export to Excel for customization

STATION NAME

FIRST
NAME

LAST
NAME

SEDENTARY TV DISTRIBUTION LISTS Florida Chapter

TITLE ADDRESS cmy

STATE ZIP

PHONE PW Affil Format

T27-535-

ChrigtianTelevisionNetwork|Ms Arthelene |Rippy Producer 5922142ndAve Largo FL 33771 1 |CBL [DVD
5522
407-245-

SunSportsRegional FL Mr.Andy Kehrer PublicServicaDiractor 1000LegionPISt21500 Oriando FL 32801 1 |CBL |SP
2532
204-542-

WAWS Mr.Adrian West PublicSernvicaDiractor 11700Central Pawvy Jacksonville FL 32224- 41 |FOX [SP
3030
754-321-

WBEC Mr.Noel Hyatt TrafficManager 5500SWNovaDr ForiLsuderdale |FL 33317 3 |CBL [DVC
1000
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~ A Distribut

Underage Drinking Prevention

National Media Campaign
Community Outreach Pilot Program
Introductory Webinar
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Engage local partners

» Share media/distribution plan
* Do an engagement Webinar

» Possibly tag TV PSAs

» Develop feedback mechanism
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~ A Distribut

. The take-away

» Select your distributor

» Create a media plan

» Be audience inclusive

* Engage your local partners
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